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This presentation focuses on exploratory development of a model for conducting research on cases, which integrates a multicultural lens. The model developed as a result of conducting research on women of color entrepreneurs in an effort to contribute to the major research gap on this topic. Two cases on successful women of color entrepreneurs that examine their unique leadership characteristics and qualitative differences are used as examples.

Driving assumptions that emerged as a result of our case based research are identified. Cases are presented as legitimate sources of grounded research and theory development.  While exploratory in nature and still being tested, our hypothesis is based on examining fundamental assumptions and cultural bias in qualitative research.  

Case research is traditionally viewed through a unilateral or dominant perspective lens that assumes that the protagonist is similar to others in the majority group and thus perpetuates assumptions about similarities that are unfounded.  A paradigm shift is necessary to conduct research on diverse women entrepreneurs, but applies equally to all researchers who would like to avoid ethnocentric bias in their case research. 

The presentation identifies the conceptual model and how case research is used to help validate the framework. The framework, which compares a traditional unilateral research lens with a newer multidimensional lens, consists of five factors identified as cultural sensitivity (or understanding the cultural perspective the researcher brings), cultural assumptions embedded in the academic discipline of business (including the bias against interdisciplinary research); culturally limited definitions and metrics of business success; dominant deficit and disempowering language and terminology; and limitations of traditional research design and methodology. 

This research model also acknowledges the role of ethics and the need for more subjective and relational approaches to represent a culturally authentic voice. Factors that help both researcher and instructor diagnose problems with dominant perspectives in much of the current literature and teaching materials are addressed.

The case based research validates a conceptual model and research methodology that appears in a forthcoming publication “Toward a Conceptual Approach to Better Diagnosis and Resolution of Cross-cultural and Gender Challenges in Entrepreneurial Research and Education” (Moore, Betters-Reed and Hunt in Handbook of Research in Entrepreneurship Education, Alain Fayolle, Editor, Edward Elgar Publishing, 2006).
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