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Two of the earliest female graduates of the DBA program at Harvard Business School were Margaret Hennig and Anne Jardim. By the early 1970s they started a MBA program designed for women at Simmons College in Boston, Massachusetts. They quickly noted a significant problem: there were “no teaching cases (that) existed which dealt systematically with the behavioral issues affecting women entering management” (Stanton & Epstein, 1976, Preface). They noted that “In American business corporations women comprise less than 5% of middle management….They also wished to provide women management students with role models, and realized that one way this could be accomplished was by using cases in which women were the key decision-makers” (Preface). In 1976 they published Cases on Women In Management.
As of 2006, women in corporate American occupy approximately 50% of middle management positions and 9% of top-level executive positions.  However, they comprise approximately 30% of MBA students, a figure that has remained constant for approximately 20 years.  Believing, like Hennig and Jardim, that case protagonists serve as important role models for business students during their educational programs, we set out to learn how faculty think about and adopt cases for their courses. In particular, we wondered how accessible cases are with women protagonists. We asked: 

1. How many and what percentages of cases are written with women protagonists? To answer this question, we selected topics, such as “turn-around managers,” and counted the total number of cases in a category and the number of cases with women protagonists, using databases of cases, such as harvard business online; the cases published in the Case Research Journal for the past five years; ECCH; and  Case Western

2. What are the criteria that faculty use in selecting cases for their courses? To answer these questions, the authors interviewed faculty at various institutions.

In our presentation we will consider the importance of the case protagonist as a role model for students, especially women. We will consider the extent to which women appear as protagonists in business cases. Finally, we will consider the extent to which faculty consider gender and the importance of role models in their selection of cases, based on personal interviews. We will conclude with a discussion of proposed future research as the basis for a call to develop cases with a diverse range of protagonists to serve as role models for our business students.

Reference
Stanton, J. D. and S. S. Epstein. June 1976. Cases on Women in Management. Institute for Case Development and Research, Graduate Program in Management, Simmons College.
This paper was presented to the North American Case Research Association (NACRA) for its annual meeting, October 19-21, 2006, San Diego, CA.  All rights are reserved to the authors and NACRA.  © 2006 by Cynthia Ingols and Margaret Naumes.  Contact person:  Cynthia Ingols, Simmons College, School of Management, 409 Commonwealth Ave., Boston, MA  02215, 617-521-3837, Cynthia.ingols@simmons.edu.  
