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There have been many studies of  corporations using the Miles and Snow Typology since its introduction in 1978.  Most of these studies have made use of  large companies, frequently utilizing survey data to test or expand the Typology.  Less frequent has been the application of this Typology to Entrepreneurial ventures.  

While some of the studies have looked at individual companies over time, this has usually come from research or consulting activities by the author on a given firm.  This study looks at three, entrepreneurial companies, over time, to determine the effects of  values and environmental factors on the development of the Typology for each firm.  The companies selected were all the result of pedagogical case studies developed by the authors.

The use of these case studies, and there attendant Instructor’s Manuals, allows the authors to determine the impact of the values and environmental factors on the strategic type followed by the companies, and there managers, over time.  This also allows the authors to make causative determinations of how these strategies were developed.
This paper reports on a follow up to an earlier study that examined the survey research results of a group of New Hampshire based, manufacturing firms.  The results of that study indicated that there were significant relationships between the positioning of the firms within the supply chain, particularly supplier problem solving, and the Strategic Typologies developed by Miles and Snow.  The current study explores three manufacturing firms over time, using the pedagogic case studies and Instructor’s Notes that were developed by the authors, to examine why and how those relationships occur.  This uses the case studies to show causality, lacking in the survey research results.
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