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​Case Objectives and Use
The case is designed to help students consider issues surrounding corporate contributions. As James McCafferty considers how to vote his Johnson & Johnson proxy, he must also ponder fundamental issues such as whether corporations should make charitable donations at all, if so for what reason, and whether firms should differentiate between controversial and non-controversial organizations. Other issues, such as whether these contributions should be made public and if so in what manner, also arise during the discussion. This case would be appropriate for undergraduate and graduate courses in ethics, social responsibility, corporate governance, and philanthropy.

Case Synopsis
James McCafferty, an MBA student and stockholder in Johnson & Johnson, received his proxy statement. On it was a shareholder proposal that Johnson & Johnson, a company revered in many quarters for its commitment to social responsibility, list all its corporate contributions on its web site. The proposal seemed prompted by concerns that Johnson & Johnson, by giving to certain groups such as Planned Parenthood, was leaving itself open to attacks (in the case of Planned Parenthood by pro-life groups), as well as by concerns that stockholders’ investments could be used for causes with which they did not agree. As McCafferty pondered his decision, he considered whether corporations should engage in philanthropic activity, whether Johnson & Johnson itself should give to potentially controversial organizations, and whether firms should list all their contributions in such a public manner.
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