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Paper Objectives

To demonstrate that case-based approaches in both teaching and research can be integrated, resulting in both student learning and theoretical knowledge development; and to bridge the traditional divide between teaching and research cases.

Paper Synopsis

We examine the similarities and differences between teaching cases (primarily pedagogical tools) and research cases (primarily a research enquiry methodology). We then demonstrate how the Contemporary Marketing Practices (CMP) group achieves integration of both research and teaching activities through the development of ‘living’ case studies. Two living case studies are described. The first examines how information technologies impact on marketing practices, and the second how business firms create and deliver customer value. The evidence from the two living cases provides support for our argument that case studies developed for research purposes and case studies developed for research purposes are not mutually exclusive. In the process, we show that both theory-focused knowledge development and student-focused learning outcomes can be achieved contemporaneously.
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